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Handbook of the Philosophical Foundations of Business Ethics

▶ No comparable work on the philosophical background of business
ethics

▶ Notable philosophers and economists examine the fundamentals of
business ethics

▶ Easily accessible for academics and practitioners alike

The Handbook of Business Ethics: Philosophical Foundations is a standard interdisciplinary
reference handbook in the field of business ethics. Articles by notable philosophers and
economists examine fundamental concepts, theories and questions of business ethics:
Are morality and self-interest compatible? What is meant by a just price? What did the
Scholastic philosophers think about business?
The handbook will cover the entire philosophical basis of business ethics. Articles range
from historical positions such as Aristotelianism, Kantianism and Marxism to systematic
issues like justice, religious issues, rights and globalisation or gender.
The book is intended as a reference work for academics, students (esp. graduate), and
professionals.
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